
Process Book

SERENITY NORMAN
Menu      |       Typography 4       |      Spring 2025



Serenity Norman      |       Menu       |       Typography 4       |      Spring 2025

CREATIVE BRIEF 

The project:
Redesign a restaurant menu determined by the laws of chance—based on the roll of dice and the chart below.
Develop the brand into 2 additional support items + 1 from column 4. The project must be type dominant. Think 

creative. Think beyond the expected. Push the solution. This is the perfect project to showcase your creativity.

The process:
1. Research
2. Excessive sketching
3. Word mapping
4. Creative brief/design rationale
5. Type Pairings
6. Color combinations. Think smart.
7. Determine materials (paper or otherwise)
8. Brainstorm at least 10 support items in list format. Select the top 3 to build out.

9. Photo documentation (research styles and photograph accordingly

Content:
1. 1 menu design
2. 3 support items
3. Process book thoroughly documenting the items above
4. Well documented photographs of your final piece (portfolio worthy) and incorporate into your process book

Things to consider:
• What colors represent the client and are appropriate to the concept
• What typefaces will offer you a variety of hierarchy possibilities AND represent the client appropriately.
• Don’t just typeset content. Read, organize and determine the best way to show the information.
• Remember, paper and materials can be used to your benefit.

• What format is appropriate. Every decision you do should have reason and reflect back to the brand

Timeline:
5 weeks
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SUBJECT RESEARCH
Influences and ideas
For my research, I wanted to take a look at black-owned vegan cafes and 
restaurants. One of my inspirations for this project is a popular black food 
reviewer named Keith Lee, who goes around and trying food from different 
small, local restaurants and businesses who may need a boost to see if its 
their food, marketing, or both. I personally enjoy food, and my mom (another 
inspiration) prioritizes health, so I figured it would be nice to highlight healthy 
food spots locally and nationwide as well that also support my community 

and culture.

What am I looking for in a restaurant?
I am looking for a restaurant that represents the aspects that I have listed above 
while also following the project requirements. A place that is black-owned is 
preferred for me, but not required. This place also needs to hold potential for a 

rebrand, not being too established.

Possible Restaurants
Healthy Eatz (Atlanta) (Vegetarian)
Parlour Vegan Bakery (Florida)
Hue Cafe and Apothecary (Maryland)(Too established)
Slutty Vegan (...)
Tastes of Bri (Illinois)
Mo’s Better Brews (Houston TX)
Comeco Cafe (Sydney Australia)

Blue Tree Cafe (Ft Lauderdale Florida)

Why Blue Tree Cafe?
After some extensive research, Blue Tree Cafe actually came to me! I happened 
to discover that a co-owner of the restaurant is an actress from a tv show I 
know, who runs the restaurant with her mother. Taking a look at their current 
branding and menu, I decided that it was actually the perfect place that holds a 

lot of potential for a good rebranding.

Who is Blue Tree Cafe?
From their website:
“Blue Tree Cafe was founded in 2007 by Chef Sharon Allen, a retired postal 
worker, who wanted to get back to her happy place.  After graduating from 
the Culinary Program at Sheridan Technical College in South Florida, she was 
inspired to ​do pop ups for community events, music festivals and farmers 
markets. Not ready to slow down, Chef Sharon begin to look for a brick and 
mortar. She knew it was time to expand. 

After searching for months, she found a space in the Historic Sistrunk area, a 
once thriving business and cultural hub for the African American residents in 
Fort Lauderdale, Florida. Wanting to bring that back, she called on her daughter, 
Nika King, a vegan influencer and mental health advocate. Together, they 

decided to remove the meat from the menu and dish up vegan soul food.

Blue Tree Cafe is here to create a safe space where people can consume and 
create healthy food. Our Motto is “whole food is soul food”. “
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SUBJECT RESEARCH
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SUBJECT RESEARCH (DESIGN)
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SUBJECT RESEARCH (FOOD)



DESIGN EXPLORATIONS
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TYPOGRAPHIC EXPLORATIONS
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Menu Font Options (this is Degular)

Jimbo
Blue Tree Cafe

Rooney
Blue Tree Cafe

Roca
Blue Tree Cafe

Swing King (no.)

Graphite (on thin ice) (no.)
Blue Tree Cafe

Marigny 
Blue Tree Cafe

Omnes as text type
Collard Greens, Candied yams, mac n cheese

Oswald
Blue Tree Cafe 
This is the font that they use on their 
website and for their original menu. I 
feel like this font doesn’t quite match 
their brand, and wanted to choose fonts 
that are more cohesive. Something that 
is more casual yet classy that fits the 
(redesigned) brand and the vibe they show 
on social media.

Oswald in action (top), Kepler used in full logo (bottom)

Kepler
Blue Tree Cafe

The serif font used for their 
logo.



COLOR EXPLORATIONS
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The colors used on website and 
for their logo

The color used for their branding 
and marketing

Since one of my menu dice-rolls was to use only one 
color along with black (and the white/color of paper), 
I could only choose one of these colors to work with. 
I chose the lighter blue because I feel like it’s more 
casual and lighthearted and fits the vibe of their cafe 
better. It’s also more cohesive with their social media 
marketing. 



INITIAL NOTES AND SKETCHES 
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COMPUTER DEVELOPMENT
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COMPUTER DEVELOPMENT
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Front and back, one page menu



COMPUTER DEVELOPMENT
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COMPUTER DEVELOPMENT
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COMPUTER DEVELOPMENT
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FINAL LAYOUTS
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FINAL LAYOUTS (FRONT AND BACK)
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FINAL LAYOUTS (INSIDE)
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FINAL MOCKUPS (MENU)
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FINAL MOCKUPS (WEARABLE ITEMS)
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FINAL MOCKUPS (STOREFRONT SIGNS)

Serenity Norman      |       Menu       |       Typography 4       |      Spring 2025



FINAL MOCKUPS (COFFEE CUPS)
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FINAL MOCKUPS (TABLEWARE)
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